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SAGE FROM THE CEO

)wurpose is to promote sustainable development.
given, we act in accordance with the principles
2 advise clients to apply. We believe that the
\ationally agreed upon principles for sustainable
lopment add needed quality to the field of CSR.
>rinciples-Based Approach to CSR enables us to
Iress impacts in areas essential to sustainable

. environmental and economic development. The
nagement system designed by the UN Guiding
inciples from 2011 provides for cost-efficient
yproaches to manage adverse impacts on the
ternationally agreed principles. We intend to
‘ain our leadership position in the field ensuring

‘hat fulfilling our purpose is also profitable.

My pleasure to present our 6th Corporate Social
1sibility (CSR) report on our efforts during 2016.
L CSR was established as a consultancy in 1996. As
the first professional advisors on CSR worldwide we
l1e to optimise the social, environmental and economic
s of our business. The report describes our top

es for action and provides information on our

performance in 2016. The report also includes our ot

for the future.

It is important to GLOBAL CSR that we cont
contribute to, whilst managing adverse impa
internationally agreed principles for sustainable
environmental and economic development. We con
support the UN Global Compact using the UN
Principles on Business and Human Rights (UNGPs)
Guidelines to provide for a consistent and transparent
for managing adverse CSR impacts. We acknowle
importance of the UN Global Compact in stre:
international principles for sustainable developme
business and of the UNGPs in establishing the mn

required practice in — or the minimum standard for -

To put the principles into practice, we rely on the entf
creativity and inspiration of our clients, associa
relationships inspiring businesses to adopt strate
sustainable develpment.

Sune Skadegaard Thorsen, CEO




)UT GLOBAL CSR

L CSR is a privately owned consultancy firm located in
ragen, Denmark. As a leading Corporate Social
1sibility  (CSR) consultancy firm, we specialise in
g sustainable solutions for private companies, public
ities and organisations in a range of countries and
ies. Since 1996, GLOBAL CSR has carried out
ments in all parts of the world.

L CSR is recognised as leading experts on the
tion of the UN Guiding Principles on Business and
I Rights (UNGPs), referencing the International Bill of
I Rights, as the basis of CSR activities in relation to
sustainability.

ty is pivotal to the way we do business. We offer advice
2ads to long term sustainable solutions for our
rers and society. Furthermore we only support CSR
es that genuinely manage their adverse impacts on

1able development.

OUR WORK

GLOBAL CSR assists and advises corporations in de'
and implementing strategies in line with intern:
recognised principles covering the triple bottom |

named this the Principles-Based Approach to CSR.

We have more than 20 years of practice in CSR .
advised many of the leading corporations in the v
CSR.

Our goal is to continue to develop innovative ar
effective solutions and tools to address imp:
sustainability, enabling our customers to fully bene
their investments in CSR. Our primary goal in these y
to leverage best practices in meeting the globally
minimum standard for managing adverse impact o
sustainability - i.e. the UNGPs.

GLOBAL CSR has experience working with the full
CSR  implementation from  pre-assessment,
assessments, risk & opportunity analyses, vision stat
strategies, policies  (policy  commitment),
development, project design, action p
implementation (prevention, mitigation and remei
responsible sourcing, responsible investments, res

distribution and accounting (both on the ground in



g performance and communicating and annual
ng). In addition, our team has vast experience in

ting both corporate and public programmes.

ymprehensive understanding of business realities in
ectors and for all sizes of businesses allows us to fully

s the needs and wishes of our clients.

VISION

vision a world of social, environmental and economic
ince and sustainability; in which all human beings
‘he full realisation of their human rights in appreciation
- diversity. A world where businesses live by principles
ial to co-creating a brighter future for our planet, for

ity — and for economic development.

MISSION

L CSR’s mission is to be a catalyst for positive social
pment. We enjoy the ability to function as a preferred
r in advising corporations, governments, multilateral
sations and non-governmental organisations on how to

core international principles for sustainable

pment operational and manageable.

GLOBAL CSR will run a profitable business by:

Performing work for sustainable development b
the Triple Bottom Line: social, environmen
economic sustainability.

Inspiring and assisting corporations, governme
organisations in developing and implementing (
thereby creating shared value qualified by inter
principles.

Maintaining high professional integrity while d¢
innovative, cost-effective and simple solutions

create value for our customers.



IAL SUSTAINABILITY

1e UN Guiding Principles on Business and Human Rights
s) endorsed in June 2011, the world’s businesses
:d an authoritative globally recognized reference point

pecting human rights, including the core labour rights.

NGPs describe what should be expected from any
ss in the world in terms of managing adverse impacts
nan rights, i.e. the rights that are also referenced in

it 6 principles of the UN Global Compact.

ommunication on Progress (COP) demonstrates how
L CSR implements the UNGPs, thus ensuring respect
nan rights in the organisation. We hope to inspire other

sses that are about to do the same.

tion we will outline where we work beyond compliance,

uting to fulfilling specific human rights principles.

New Practices on Human Rights Impact Assessment

With the UNGPs, new practices around Human Rights Im
Assessments need to be developed. To our knowledge no pre-2
practices or tools were aligned with the UNGPs. GLOBAL CSR
conducted extensive research in the area since 1996. The UN
require companies to assess impacts on all 48 human rights from
International Bill of Human Rights (UNGP 12). When conducting
Assessment on all 48 rights in all business units, we are expecte
engage - as a minimum - with affected stakeholders (UNGP

GLOBAL CSR reviewed the few publicly available assessments
appears that companies seek to meet the new requirements
applying pre-2011 approaches. As an example, some assessm
seek to predetermine the scope to a few human rights only (typic
including impacts on 8-12 human rights). Some assessm
combined limiting the scope of rights with a preconceived notio
typical human rights impacts from a certain ‘business function’
addition to assessing impacts from a limited number of busir
functions only. Finally, some assessments focus attention to |
defined issues involving human rights aspects, such as migration, |
issues, etc., rather than adopting a rights based approach.

Also GLOBAL CSR is concerned that very large corporations appee
outsource the entire assessment to experts like us. Considering
assessments have to take place in all operational units and
regular intervals such practice will not be sustainable; focus shoulc
oriented towards local capacity development to conduct assessme
Companies need to develop capacity locally, empowering |
management to take responsibility and ownership of the process
support this purpose, GLOBAL CSR developed a Human Rights Im|
Assesment tool in 2014 that companies can use to conc
assessments of their own and this year we went further by developi
a new Human Rights Due Diligence (HRDD) tool.The tool i
launched March 2016. Thus, local capacity can be developed using
tool ensuring sustainability in corporate practices. www.csrCloud.(




COMPLIANCE

wuman rights principles are essential for the dignity,
ing and development of all people. Dignity, well-being
velopment of people are essential for conducting and
ling business. Ensuring respect for human rights is
or business. ‘Respecting human rights’ for business is
fined by having in place a management system that,
inimum, meets the standards outlined by the UNGPs.
rt the UNGPs enable all businesses to know their
lal and actual adverse impacts and to show what they

ng to address such impacts.

ipanies regardless of where they operate will have both
lal and actual adverse human rights impacts.
nally, all companies have experiences managing such
s; e.g. efforts to create safe and healthy working
ons. We are now expected to identify potential and
impacts, and show what we do to manage such
s - this in relation to all human rights; not just the

) safe and healthy working conditions.

2014 -2016 GLOBAL CSR created the Human Rights
. Assessment (HRIA) tool based on the feedback

2d by our clients using the tool. The tool was launched

in 2016 and will be a step towards more companies

the process requirements in the UNGPs.

GLOBAL CSR also implements the UNGPs. W
embedded a commitment to respect all humar
throughout our organization, and we continuously w
our customers and other relationships to enable the
the same. We did not cause or contribute to any

adverse impacts in 2016.

We are advising several large companies aroound th
Thus, we are directly linked to severe potential an
adverse impacts on human rights. We are using our |
as advisors to establish solid systems implemeni
UNGPs, and whenever we identify severe humai
impacts through our work or such impacts are ol
brought to our knowledge, we provide — confidential
addressing such impacts. Our legal privilege, as re

attorney, enables us to keep such information confid

In addition we have identified less severe potential
impacts on 25 human rights - of 48 human rights - w

take action to prevent and mitigate such adverse im|



"Commitment

»ur activities we seek to identify potential and actual
e impacts on all 48 human rights included in the
itional Bill of Human Rights. In addition we
1ously seek to influence our relationships, primarily our

. to respect human rights as well.

ver actual adverse impacts are identified in our value
. where we did not cause or contribute to such impacts,
and to use our leverage to make the party or parties
re causing or contributing to such impacts act in
ance with the UNGPs.

mmitment to human rights is evident throughout the
sation. On a daily basis we communicate to our
rees and assist business relations on how to respect
rights in alignment with the UNGPs. The publication
n Rights Explained - for business” provides an
ible way to understand the 48 human rights from the
itional Bill of Human Rights in a business context. The
» now used in all of our client relations and meetings to
‘e their general understanding of the full range of
rights that need to be addressed when implementing
GPs.

Due Diligence Process

The first step of the due diligence process is identific
potential and actual adverse impacts. We continu
dialogue with all our employees and our clients
identification process. The list below provides for an ¢
of rights where potential adverse impacts were iden

our firm.

2. Right to non-discrimination
3. Right to work

4.a Right to equal pay for
equal work

4.b Right to a living wage

4.c Right to safe and healthy
working conditions

4.d Right to equal
opportunities for everyone to
be promoted

4.e Right to rest, leisure, and
paid holidays

5. Right to form and join trade
unions and the right to strike
6. Right to social security,
including social insurance

7.a Right to protection of
mothers before and after
childbirth

7.b Right to children's and
young people's protection from
exploitation

8.a Right to adequate food and
its fair distribution

8.b Right to adequate c
9. Right to health

11.a Right to take part
cultural life

11.b Right to benefit fr¢
scientific progress

11.c Right to material ¢
from inventions

11.d Moral rights of aut
12. Right to life

23. Right to privacy
24. Right to freedom of
thought, conscience an
religion

25.a Right to freedom ¢
opinion

25.b Right to freedom «
expression

29. Right to protection
family and the right to
31. Right to participate
public affairs



L CSR regularly conducts Human Rights Impact
ments engaging our employees while accommodating
NGPs criteria of meaningful participation of the
lally affected stakeholders in identifying adverse
s. The Assessments also serves as a way to further
p employees’ capacities on the UNGPs and human

Where potential adverse impacts are identified
rees are asked to present ideas for addressing such
s effectively.

ercise of identifying and assessing was executed using
L CSR’s own Human Rights Due Diligence tool -

srCloud.com. Fully aligned with the UNGPs, the tool

s us to conduct and update our Human Rights Impact
ments across the organisation. The identified potential
tual adverse impacts on 25 different human rights are
jously addressed and we measure the effectiveness of
‘orts. We have not received complaints on adverse
sin 2016.

Remediation

In 2016 GLOBAL CSR experienced no legal or prof
conduct actions.

BEYOND CSR COMPLIANCE

We recognise that knowledge is our primary resoul
success of our business depends on our knowlec
competencies and our abilities to communica
knowledge. It is important for GLOBAL CSR to cont
improve our competencies on CSR and sus
development in theory as well as in practice. It
important for us to share our knowledge; supg
development of the CSR field to find better, mo
efficient and innovative ways to address global chall
relation to social sustainability. Two key principles |
sustainability, which we promote through our know-I
products are: (i) The right to education and (ii) fre:

information.

“"Our primary contribution to social sustainal

7

through the actions of the clients we advise

As a consultancy firm we assist corporations that
experienced within the field of CSR as well as corp

that have only just begun addressing their societal



structured manner. Our services also span across
s, both when we provide services to international

jtions.

lvise clients to address CSR in all their business
1s; both in supply chains, downstream (distribution)
investments. By assisting our clients to strategically
ontributions, while complying with the globally agreed
Im standard for social sustainability, we ensure that
forts optimise shared value in the best way possible.
e experts in identifying both CSR challenges and
unities through direct application of the globally agreed
les for sustainable development.

effort to contribute to sustainable development, we
yur knowledge by advising organisations and initiatives

e key players in the continued development of CSR

ity development on UNGPs and human rights

"the greatest challenges ahead in globally scaling up
sponsibility to respect human rights among businesses
s to be awareness and capacity development. Because
competencies and position in the field, we recognise
portant role GLOBAL CSR can play in addressing this

challenge.

10

ﬂ'he greatest global challenge in implementing the UM
“Limited capacity is a far greater obstacle to rapid progre
business and human rights than we tend to acknowledge
much easier to blame someone. Limited capacity affect
ability of all stakeholder groups, including governmn
businesses, NGOs and the UN system to play their nece

roles.” John Ruggie, December 4", 2012, UN Forum, Ge

\_

In 2016 GLOBAL CSR gave presentations at nt

national as well as international seminars, wot
trainings and debates on CSR with a special empl
developing capacity and awareness on the UNGPs. In
GLOBAL CSR continues to invest and focus he:

developing tools for businesses:

e GLOBAL CSR has concentrated its resources on
development and training in the UNGPs and humai
while targeting corporations, we also engage gov:
civil society, academia and CSR experts. During :
informed and trained more than 500 individual:
UNGPs, including app. 60 corporate representati
received in-depth training.

contir

e The guide “Constructive Campaigning”

provide information to clients and is used within t



imunity, who also contribute by distributing the guide
thers to help spread our message further.

JIBAL CSR’s e-learning platform, learnCSR has
tinued to receive great feedback and has in 2016 been
opular tool for its ability to train many people in an
ctive, flexible and cost-efficient manner; see
n.learncsr.com.

JIBAL CSR continues to promote and sell our booklet,
nan Rights Explained - for business. The booklet
/ides employees and managers with basic
erstanding of all 48 human rights contained in the
rrnational Bill of Human Rights. Concrete scenarios on
erse impacts, the application of the UNGPs and positive
tributions demonstrate the relevance of all rights in a
iness context. Human Rights Explained - for business
n important tool for businesses seeking to respect
1an rights and can be purchased from GLOBAL CSR.
JBAL CSR has in 2014-2016 developed an online
1an Rights Impact Assessment Tool. The tool enables
iness to assess own adverse impacts on human rights
to manage it business relationships; e.g. suppliers. in
aboration  with  corporate relationships. See
n.csrCloud.com.

)BAL CSR continues to offer

its three capacity

eloping one day workshops: ‘UNGPs Compliance Lab’,

11

‘Human Rights Impact Assessment Lab’ and ‘F
alignment with the UNGPs'.

GLOBAL CSR regularly participates in public del
business and human

to CSR. We
participate in national and international working
related to the 10 UNGC principles, the UNGPs and (

devote time to engage in debates as we believe thi

rights and the principle

approach regularly publish articl

added value to our clients and to society.

Thus, continuing to promote social sustainability

particular the UNGPs is an ongoing objective for GLOI

and an area where we can make a difference.



IRONMENTAL SUSTAINABILITY

nies of every size and type have adverse impacts on
wironment through their business operations and
es. When preventing and mitigating our adverse
s on the environment we address the subject areas

d by UN Global Compact’s principles 7-9.

COMPLIANCE

2 aim to minimise our negative environmental
\acts and where possible enhance our positive

environmental impacts”

L CSR supports and strives to demonstrate
1mental responsibility through our work, as well as
lly in our business. We aim to minimise our
imental impacts and where possible enhance our
e environmental impacts. Our external contribution to
1mental sustainability stems from assisting businesses

imising their negative environmental impacts on the

12

Due diligence

We continuously seek to reduce our environmental
by always using the most environmentally friendly n
transportation. All executives and employees cy«
public transportation, or carpool as the predominan
of transportation. When possible we have meetings

video and teleconferences, to minimize our use of ail

Our e-learning platform, learnCSR has allowec
decrease the environmental impact of our company
clients even further, since our consultants and
participants can avoid travelling to specific local
participate in lessons, but can enjoy the latest
technology and knowledge regarding social sustainab
anti-corruption regardless of time or space. Several tl
employees have already been trained through le:

constituting a significant CO, abatement.

Nonetheless, being a consultancy that serves clients
the world, we cannot eliminate air travel. Our
presence is often needed as part of our work. Ensur
quality service often requires that we perform
assessments of clients’ operations and branches.

management and capacity development are ¢



nents of our work and both require interpersonal

inication and presence.

ideavour to maintain and expand our position as
nners in the field of CSR. This requires that we
>ate in debates to develop the field; which often
s presenting at international conferences. Thus, the

our CO, emissions stems from international air travel.

diation

L CSR will collaborate with public authorities and other
rs, if we identify any major adverse impacts on the

iment. No such events were identified in 2016.

ND CSR COMPLIANCE

L CSR works to promote environmental sustainability
ir clients. In 2016, GLOBAL CSR assessed and advised
| Danish and international clients on principles 7-9 of
IGC into their core business operations. These three
les serve to support precautionary approaches to
mmental challenges, to undertake new initiatives on
mmental responsibility and to encourage the
pment and diffusion of environmentally friendly

logies.

13

In 2016, we assisted our clients in meeting the
environmental challenges, requirements and expe

that they face today.

We work in cooperation with strategic partners t
leading experts on environmental sustainability. V
advised clients to perform environmental

assessments, life cycle assessments, carbon ant

footprint assessments.

In addition, we have participated in seminars and wot

as well as facilitated and held several semin:
workshops on, for instance, the cradle to cradle and
economy concepts, as part of raising public awaren
meeting the growing need for education on CSR

business case for being environmentally responsible.
THE FUTURE CHALLENGES AND WORK
ENVIRONMENTAL SUSTAINABILITY

It is our goal for 2017 -2018 to expand our Humai

Due Diligence tool to include both environmen

economic sustainability. .



NOMIC SUSTAINABILITY

ations seek to incorporate their contributions to
able development into their core business strategies,
nsuring that no functions have adverse impacts. Besides
ig on making a profitable business, economic
1ability also means ensuring that we do not have
/e impacts on the economy in particular in relation to

tion and bribery.

COMPLIANCE

mission is to run a profitable business through

promoting sustainable development”

commitment

L CSR has a zero tolerance stance on bribery and
tion in the business and in relations with our clients
irtners. In line with UN Global Compact principle 10,
rk against corruption in all its forms, including
on, and facilitation payments. We are committed to
lefinitions from internationally recognised instruments,
5 the UN Convention referenced by the Global Compact

le 10.

14

Due diligence

GLOBAL CSR is a value based company and we are p
in encouraging positive norms and values amon
employees and business relations. We are also a fir
transparent company and seek to foster an of
transparent culture internally in the organisation. In
to having an external accountant, we communicate al
budget internally amongst all employees. We consid
practices to be proportionate to our size and the ri

the company faces.

We are aware that we run higher risks when operatinc
in markets where bribery is commonplace, comp
Denmark. Thus we are diligent in communicating ou
as the basis for doing business; and making sure
based on trust and «

business relationships

understanding.



diation

ks of being involved with corruption and bribery vary
)ne business culture to the next. GLOBAL CSR has
ped two e-learning modules on anti-corruption, *Anti-

tion for employees’ and ‘Anti-corruption for managers’;

ol to build capacity with businesses and employees in
ng a corruption free business environment; see

xarnCSR.com.

ND CSR COMPLIANCE

as corporate economic responsibility initiatives need
Idress the international principles on anti-corruption,
0 advise our clients in relation to good corporate
ance and the up-coming issue of sustainable tax

nts.

lh our work we contribute to the elimination of
tion, as we advise clients on corporate economic
sibilities and opportunities. In cooperation with our
lic partners we help our clients implement the 10th

le of the UNGC strategically into their businesses.

15

THE FUTURE CHALLENGES AND WORK

ECONOMIC SUSTAINABILITY

GLOBAL CSR intends to continue to participate
contribute to both national and international debate:
establishment of viable international principles for t
to apply when planning and executing tax paym

international operations.

Also GLOBAL CSR continues to develop practical solu
applying the UN Guiding Principles (UNGPs) in

The UNGPs pri
thus

Responsible Investments (SRI).

standardised reference point, reducing cc
investors while contributing to scaling up the c«

responsibility to respect human rights.

‘Our contribution’” is published in English only and

permanently available for download on unglobalcompact

feedback or further information, please contact us at info
csr.com or +45 44 99 55 06.



